
Based on below promotion strategy, I need half page help for Marketing Place strategy (one of 4 P’s in Marketing MIX)

In the survey conducted by Team 410 of 465 respondents said that they had never tried Green Mountain Gringo salsa, and 391 said that they had never heard of it. (Another 13 selected that they weren’t sure if they had tried GMG and 24 weren’t sure if they had heard of it.) Based on this, Team recommends Trial and Retrial as our primary strategies for consumer promotion, as GMG must acquire new users to grow.

Promotion :
Within our trial based strategy, Team recommends extensive use of sampling, in the following locations:
· In-store sampling at high-end grocery stores, including Whole Foods, Harris Teeter, Trader Joe’s and Publix
· In-store sampling at boutique grocery stores
· Sampling tents at outdoor festivals and races
· Sampling at local farmers markets

Although sampling is an extremely expensive tactic, it is also an incredibly valuable tactic. GMG is known for its high-quality taste, and educating consumers on its taste will be critical to growing GMG’s consumer base. Other trial tactics -- coupons, BOGO, sweepstakes, etc. -- will largely dilute a brand that is centered around its quality. 
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Need help on writing half page for Place strategy with above info, don’t use any sampling in place strategy. Just need location to place the salsa in stores and places like whole foods,hariss teeter..etc.
 
